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•To assess the role of media usage to transfer 

knowledge on farms. 
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•To assess reading habits among farmers. 
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•To identify articles that attract a large target 

audience. 
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•To identify reading trends that may emerge. 

Implementing the key findings  

 43.6% of full-time farmers and 43.7% of part-time farmers have 

changed farming practices based on recent articles they have 

read. 

 Younger farmers prefer online media and were more willing to 

change farming practices from reading. 

 Dairy farmers in this study perceive to have a strong demand for 

technical information, compared to other farming enterprises.  

 Other farming enterprises in the study perceive to have a strong 

demand for articles related to EU grants and schemes.   
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