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Overview of
Industry

Farmgate value of mushrooms:Farmgate value of mushrooms:
€€98 million in Southern Ireland98 million in Southern Ireland
££28 million (28 million (€€32 million) in Northern Ireland32 million) in Northern Ireland
Production Volume in the SouthProduction Volume in the South –– 41000 t41000 t
Production Volume in the NorthProduction Volume in the North –– 17000 t17000 t
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The UK RetailThe UK Retail
MarketMarket
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Supply of the UK Market 2010Supply of the UK Market 2010
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UK DemographicsUK Demographics

Source: Office for National Statistics, 2008, CIA World Factbook
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Grocery Retail Market Sizes 2010Grocery Retail Market Sizes 2010

Country Grocery Retail
Market
(€bn)

1. France 208.17

2. Germany 162.46

3. United
Kingdom

161.96

4. Italy 129.56

5. Spain 97.05

6. Switzerland 39.77

7. Belgium 34.92

8. Netherlands 34.46

9. Sweden 24.55

10. Greece 23.72

Top 10 Western European
Markets

Top 10 Global Markets

Country Grocery Retail
Market

(US$bn)

1. USA 881.84

2. China 789.91

3. Japan 359.96

4. India 350.38

5. Brazil 289.92

6. France 276.04

7. Russia 256.38

8. Germany 215.43

9. United
Kingdom

214.60

10. Italy 171.80

Source: Retail Analysis Datacentre, calculated in 2011
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Consumer Spend Per Capita in theConsumer Spend Per Capita in the
United KingdomUnited Kingdom
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How is the grocery market in the UKHow is the grocery market in the UK
performing?performing?
UK GROCERY SALES GROWTH OF 3.7% IS IN LINE WITH INFLATION; SHOPPER
CONTINUE TO REIN IN SPEND IN 2011

DATA: KWP RST 12w/e 20th Feb 2011
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Brassicas
11%

Legumes
4%

Other Veg
6%

Mushroom
8%

Herbs
1%

Salads
32%

Root Crops
16%

Potatoes
22%

Vegetable sectors share of the marketVegetable sectors share of the market
SALADS IS THE LARGEST SECTOR AND MAIN AREA DRIVING GROWTH, WHILST
POTATOES AND MUSHROOMS UNDERPERFORM

DATA: KWP 52w/e 20th Feb 2011
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Yr on Yr %
Change

Yr on Yr %
Change

Total Sector
52 w/e 02-Oct-11

Spend (£000) :

Volume (000
Kgs) :

116,118

354,492 0.5%

1.8%

UK Retail SalesUK Retail Sales
Spend (£000) | Actual | TOTAL MARKET | Total Type | 52 w/e

© Kantar Worldpanel



Growing the success of Irish food & horticulture

Market SplitMarket Split
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PrePacked share in growth although
slower than previously

Total Mushroom Loose vs PP SpendTotal Mushroom Loose vs PP Spend
Share%Share%
IN 1999 PREPACKED HAS OVERTAKEN LOOSE IN SPEND SHARE. IN THE FIRST
MONTHS OF 2011, PREPACKED HAS SURPASSED THE 80% SHARE

DATA: KWP 52w/e 20th Feb 2011
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Retailing in IrelandRetailing in Ireland
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Grocery Market TrendGrocery Market Trend

% Value Growth in Total Grocery
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Top 20 Selling VegetablesTop 20 Selling Vegetables
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Year on Year SalesYear on Year Sales
Spend (€000) | Actual | Total Outlets | 52 w/e

© Kantar Worldpanel
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Market ShareMarket Share
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Volume SalesVolume Sales
Volume (000 Kgs) | Total Outlets | 52 w/e

© Kantar Worldpanel
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UKUK ‘‘More to MushroomsMore to Mushrooms’’
CampaignCampaign
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign

Value €2.4 million over 3 years

50% funded by producers and marketing companies
in Ireland and the UK

50% funded by the EU

Support from Bord Bia

First burst of activity was January 2011
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign

Main emphasis – HEALTH – based on research
work showing this was the biggest motivation to
consumers to buy more mushrooms

Also emphasising taste and versatility

Main target – women 25-45 year old age group –
under - indexing in consumption and important
consumers of the future
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign

After analysing the media consumption of this age
group these were the channels chosen:

Women’s Magazines

Digital advertising

PR

Health leaflets
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign

Mix of lifestyle (with strong food editorial), food and supermarket publications
Full page ads to run in front half or within relevant food editorial
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign



Growing the success of Irish food & horticulture

UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign

BBC TV
2nd and 9th October 2011

1.5 million viewers

FPJ fresh info
26th September 2011

Circ: n/a

JamieOliver.com
06 October 2011

Circ: 1.3M
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign

BBC Radio Scotland
05 October 2011

Circ: 120,000

BBC TV
2nd and 9th October 2011

1.5 million viewers

Best
20th September 2011

Circ: 294,161
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign
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Yr on Yr %
Change

Yr on Yr %
Change

Total Sector
52 w/e 02-Oct-11

Spend (£000) :

Volume (000
Kgs) :

116,118

354,492 0.5%

1.8%

UK Retail SalesUK Retail Sales
Spend (£000) | Actual | TOTAL MARKET | Total Type | 52 w/e

© Kantar Worldpanel
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign
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UKUK ‘‘More to MushroomsMore to Mushrooms’’ CampaignCampaign

Association of mushrooms with B vitamins has risen

Belief that mushrooms are good value for money is
also beginning to rise.

Awareness of mushroom advertising grew by 37%.


