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./ An overview of production in Ireland and the
UK

./ The retail market in the UK
./ The retail market in Ireland

./ Promotion update from the UK
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Overview of
Industry

Farmgate value of mushrooms:

€98 million in Southern Ireland

£28 million (€32 million) in Northern Ireland
Production Volume in the South — 41000 t
Production Volume in the North — 17000 t
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The UK Retall
Market
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Supply of the UK Market 2010

UK Mushroom supplies

UK (incl NI) Republic of Ireland
Netherlands ¥ Poland

11% 4%

25%
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UK Demographics

Population Forecast (000’s) Population Split by Age, 2009
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Grocery Retall Market Sizes 2010

Top 10 Western Eur n
op 10 Western Europea Top 10 Global Markets
Markets

Country Grocery Retail Country Grocery Retail
Market Market
(€bn) (USsbn)

1. France 208.17 1. USA 881.84

2. Germany 162.46 2. China 789.91

3. United 161.96 3. Japan 359.96

Kingdom 4. India 350.38

4. Italy 129.56 5. Brazil 289.92

S. Spain 97.05 6. France 276.04

6. Switzerland 39.77 7 RusSia 256.38

7. Belgium 34.92 8. Germany 215.43

8. Netherlands 34.46 9. United 214.60

9. Sweden 24.55 Kingdom

10. Greece 23.72 thal\_ 171.80

.- ————————————
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Consumer Spend/Capita £

Consumer Spend Per Capita
United Kingdom

In the

14,392 14,617

13,958

Grocery Retail Market/Capita £

2007 2008 2009 2010 2007 2008

2,238

2009

2,248

2010

»» Consumer spend per capita in the United Kingdom is

amongst the highest in Europe.
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How Is the grocery market in the UK

performing?
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Vegetable sectors share of the market

Herbs Othe(r) Veg Brassicas
1% 6% 11%

Mushroom
8%

Legumes
4%

Potatoes
22%

Salads
32%

Root Crops
16%
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354,500 -
354,000 -
353,500 -
353,000 -
352,500 -
352,000 -

351,500

UK Retall Sales

Spend (£000) | Actual | TOTAL MARKET | Total Type | 52 w/e

Total Sector
52 w/e 02-Oct-11

Yron Yr %
Change

Spend (£000): 354,492 0.5%

Volume (000 116,118 1.8%
Kgs) :

Spend (£000) Volume (000 Kgs)

116,500 -
116,000 -
115,500 -
115,000 -
= Spend (£000) 1;‘:-288 1
113,500 -
113,000 -

NN

mVolume (000 Kgs)

NN

112,500

03-Oct-10 02-Oct-11 03-Oct-10 | 02-Oct-11 ‘

Total Sector Total Sector
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Market Split

Brown/
: Chestnut
e
FIat/Open\m._.ﬁ _
10%
Exotic

1%
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slower than previously

PrePacked share in growth although

Total Mushroom Loose vs PP Spend

Share%
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TOTAL MUSHROOM - ROLLING PRICE
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Retailing in Ireland
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Ireland: Demographics

mcl,:’_opulation Forecast (000s) Population Split by Age,
2009 (%)
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Grocery Market Trend

% Value Growth in Total Grocery
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Top 20 Selling Vegetables

M Market Size 000kgs
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54,000 -

53,000

52,000 -

51,000

50.000 -
49,000 -

48,000

N\

Year on Year Sales

Spend (€000) | Actual | Total Outlets | 52 w/e

Spend (€000)

05-Sep-10 04-Sep-11

Mushroom

m Spend (€000)
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13,000

12,000 -

11,500 -

11,000
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12,500 1

Volume (000 Kgs)
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05-Sep-10 04-Sep-11

Bord Bk/?

Irish Food Board




Market Share

Brown/
Sliced _ Chestnut

Flat/Open

7%

Exotic
1%
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Volume Sales

Volume (000 Kgs) | Total Outlets | 52 w/e
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UK ‘More to Mushrooms’
Campaign
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UK ‘More to Mushrooms’ Campaign

. Value €2.4 million over 3 years

. 50% funded by producers and marketing companies
In Ireland and the UK

. 50% funded by the EU
./ Support from Bord Bia
./ First burst of activity was January 2011
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UK ‘More to Mushrooms’ Campaign

./ Main emphasis — HEALTH — based on research
work showing this was the biggest motivation to
consumers to buy more mushrooms

 Also emphasising taste and versatility

/ Main target — women 25-45 year old age group —
under - indexing in consumption and important
consumers of the future
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UK ‘More to Mushrooms’ Campaign

After analysing the media consumption of this age
group these were the channels chosen:

./ Women’s Magazines
_/ Digital advertising
~ PR

./ Health leaflets
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Mushrooms. So many
B vitamins, they could
make a tomato blush.

Mushrooms aren't just tasty, you know. They're also really good for you. They're
a natural source of minerals and vitamins B2, B3 and BS, which help you build
a stronger immune system. And as they're low in fat, low in calories and just

80y counts as a quick way to one of your five-a-day, they're the ideal filler-upper.
at moretomushrooms.com

- . ‘.,
_ Campaign financed with aid from the European Union,

4
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Mushrooms are

a natural source

of antioxidants.

Just like your Granny.

Mushrooms don't stop at being temifically tasty. They're really good for you, too. Low in fat,
lows in calories and just B0g counts as & quick way o one of your five-a- day. Mot forgetting
that they're a natural source of anficxidants, B vitamins and minerals, which can help you build
a stronger immune system, Move over, Mrs Smith,

Over 250 tasty recipe ideas at moretomushrooms.com

- Campaign financed with aid from the European Union.

ol

Growing the success of Irish food & horticulture Bord Bi1a
Irish Food Board




UK ‘More to Mushrooms’ Campaign

Budget Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
€782,837 New Start Summer Holidays Winter Warmers

Magazine
Advertising

Actionl

. Magazine
Women's Magazines
€367,132

Online
Display
Action 2
Digital advertising Google Search Advertising
€235,305

Magazine
Advertising

Online
Display

Website updates

Action 3
PR
£130,864

Action4

Educational Surgery Surgery
Measures leaflets leaflets

£49,536
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UK ‘More to Mushrooms’ Campaign

ClOser= I

e
_ololbalk
avours

£ Ti=rm

Mix of lifestyle (with strong food editorial), food and supermarket publications
Full page ads to run in front half or within relevant food editorial
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UK ‘More to Mushrooms’ Campaign

d amie
~oodFood 6]iver, NIGELLA allaboutyou

Wllage seosioon Google

MVDrShk Real Food OweightWatchers (T uemeT)

Qdeho* e [i
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Did you know
Mushrooms. A= many B

vitamins as your average
Beefy. For more healthy
benefits, click here,

e

| Mushrooms

modest no more
Mushroom Recipes

Cooking Demo Say hello to mushrooms, probably the most
underestimated food on the planet.

Healthy Benefits

Here, you'll discover just how versatile the mushroom is with

IFmmsssemeir Bleinbcnnonn cunr 980 mouth ggtarinn racinan 4o chonen fom

shrooms

a-Shimeji.

> if ever there

Aant DVoammals

Amanda Hamilton's 2 week All you need to
mushroom challenge mushrog

Celebrity chef Ed Baines 2

N . ; l

The Mushroom Bureau have been... - iad . We've always known that § ¥ The humbile white button
mushrooms. . : 4 o mushroom...

,,,_-‘ Nutritious Choice ) \'I Tackling UK Obesity

Read more « Read more

:

v
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UK ‘More to Mushrooms’ Campaign

Mushrooms.
So many B vitamins,

W e the Brsl part of ha headine and then sar 1o pan down. T op of he lomalodmushroom amens the Ireme. The mushroom stalk is revealed

Mushrooms.
So many B vitamins

maretomushrooms.com

they could make a tomato blush.
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UK ‘More to Mushrooms’ Campaign

Mushrooms are a natural
source of antioxidants.

We see the first part of the headiine and then star to pan down.  The lop ol the applefmushioom anlers the rams. Thees mushroom etalk is revealsd
Mushrooms are a natural Mushrooms are a natural
rce of antioxidants. source of antloxidants.

Just like your Granny,
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UK ‘More to Mushrooms’ Campaign

2 Week Mushroom Chellenge
for a Heelthier You

Doyeleped with Meritionie: Amandy Bamilton
Ciick to download POF
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2 Week Mushroom Challenge
for a Healthier You

Developed with Nutritionist Amende Heamilton

WWwW.moretomushrooms.com
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UK ‘More to Mushrooms’ Campaign

FPJ Leader
Michael Barker

m HPA has a ot of tough

questions to answer
Friday 30th Sep
Free trial expires: 30

Subscribe now

Category Quarter

o The heat is on rival retailers et
launch of Brtish top fruit

» Promations push valus riot vollime
inatight merket

Return to list Story published: Mon 26 Sep 11 12:01
Month of Mushrooms
approaches

The Marth of Mushraams is
fast approaching Witk =
promatianal push set for the
product

Championed by celebrity chet
Ed Baines, the home-grown
vegetable wil receive a PR
push thraughaut October

A rumber of varieties wil be
avalahle Incluing whte,
Chestrud, Portokselo, Stitake
and Enoki

Baines sid | have shways been a huge fan of mushrooms as they are so
versaile, sty and good value for money. They are slso oreat for adding flavour
and substance to & dish. | have developed same family frisncly recipes which are
hearty, tasty and filing and sutabl for fescling your triends and famiy on any
occasion "

Return to list

FPJ fresh info
26t September 2011
Circ: n/a

JamieOlivercom

RECIPEASE

BBC TV

2nd and 9t October 2011

1.5 million viewers

Logpm | Fagestes | Join Mewsieter | Baakal

boakings ~ fesons | foodiogo | cale m locations  about racipaase  vouchers

Pl €202 and ok wosghL

JamieOliver.com
06 October 2011

Growing the success of Irish food & horticulture

Month of mushrooms
October
‘Where: Recipease shops

October is the month of mushrooms! And
to make the most of one of the UK's
favourite and healthiest vegetables, we
have added our Fantastic stuffed field
mushrooms’ to our Easy to Go menu...
Flat field mushreoms stuffed with sun-
blushed tomatoes, mature Cheddar
cheese, creamy French Brie, spring onions
and fresh thyme, then topped with fresh
breadcrumbs. Tuckin!

more info

Bord sz/i
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UK ‘More to Mushrooms’ Campaign

BBC Radio Scotland

BlBIC) 05 October 2011
AL .- Circ: 120,000
» _Scotland

Best
20t September 2011

Circ: 294,161 B “"S'“*t

BBC TV BAINE& MU‘SHROOM

2nd and 9t October 2011
1.5 million viewers

Bord B;E/J
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UK ‘More to Mushrooms’ Campaign
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UK ‘More to Mushrooms’ Campaign

Introducing The mushroom family
the mushroom  rreirepeingd

arle — fis versatie mushoomis
=now white in caow and comes
in 3 diflemnl szes — haty bution,
dnsed cup and karge flat.

Mushmoms are a source of B witamins,
which ara gresat for healthy skin. They are
also very low in fat, calonies and enemgy.
Thay're a source of folic acid and a nch
source of pantothenic acid.

The challenge
Ny two waek
mushroom challange
ams to encourage you
to incomporate heatthy
eating mto your day
routne, and can halp
wenght loss as part of
an overall calone
controlled diet.

The mushroom s a source of B vitamins and
minarals and wrtually fat and calorie free.
They are extremaly meaty and filling which
helps leave you feeling more satished, so you
wion't be hungry agam as guickly.

Oyster Mushroom
A suifless il chap he =
happy o accompany bis af
oher ngredients, parlic ulardy
in sli-fry, pasta or resotio.

Foiic
Mushrooms. So many

B vitamins, they could
make a tomato blush.

Portobello Mushroom

Fultng the mmmm nfa mushraom,
e Fodobeln = fie maateec
af e bt —pearfad far shiffing

and baking.

So why not beef up your pasta dighes with the
mighty mushroom it's a fantastic food that oozes
flavour into dishes, ennching and enhancing
tham. Whethar in spag bols, frttatas or BBQ
classics, the mushrmom makes the meal

Buna-Shimeji Mushroom ———

A real resty nutty flavawr great 3

i any dith, ihede imshnoms will Forall our tasty mtlipaa orto dufm‘luad
refain fher size, shape and flavour Amanda Hamilton's manu planner, visit

when coaked. www.monrtomushrooms.com
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UK Retall Sales

Spend (£000) | Actual | TOTAL MARKET | Total Type | 52 w/e

Total Sector
52 w/e 02-Oct-11

Yron Yr %

Change
Spend (£000) : 354,492 5%
Volume (000 116,118 1.8%
Kgs) :
Spend (£000) Volume (000 Kgs)
354,500 / 116,500 -
—— 116,000 -
115,500 - /
353,500 ‘/ 115.000 _/
353,000 - = Spend (£000) 114,500 / =Volume (000 Kgs)
352,500 - 114,000 -
113,500 -
352,000 - 113,000 -
351,500 112,500
03-Oct-10 02-Oct-11 03-Oct-10 | 02-Oct-11
Total Sector Total Sector

4
Growing the success of Irish food & horticulture Bord Bi1a

Irish Food Board




UK ‘More to Mushrooms' Campaig

Mushroom sales

42,000
41,500 -
41,000 -
40,500 -
40,000 -
39,500 -
39,000 -
38,500 -
38,000

= Mushroom sales

BIN

03-Oct-10 02-Oct-11
HWife Aged under 45
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UK ‘More to Mushrooms’ Campaign

Where are we now...

*Target Impressions: 15,468,845
«Target Clicks: 58,359

*Delivered Impressions YTD: 36,155,188
+Delivered Clicks YTD: 84,216

-% of Target Delivered Imps: 233%
-% of Target Delivered Clicks: 142%
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UK ‘More to Mushrooms’ Campaign

./ Association of mushrooms with B vitamins has risen

. Belief that mushrooms are good value for money is
also beginning to rise.

./ Awareness of mushroom advertising grew by 37%.
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