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The Google Story: What's Next? - YouTube
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Search GDN Text GDN Display YouTube Mobile

Text ads shown on
Google above or to
the right of search
results

Video or display
ads on YouTube

Display ads served
on the GDN

Text ads on Google
mobile search
results. Text and
display ads served
on the GDN

Text ads served on
the Google Display
Network (GDN),
which consists of
millions of websites
that allow ads on
their site
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Consumer behaviour
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19.5 hours
Irish spend per week online

1 in every 4
minutes spent online is
on social media

2.3m
Irish online

30%
of Irish internet users

are over the age of 45

Source: Consumer Trends 2012 & Beyond, RedC, 2012
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Average number of times smartphone users
LOOK AT THEIR PHONES

a day
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SEARCH

SOCIAL NETWORKING

GAMING

WATCH VIDEO

READ NEWS/MAGAZINES

USE COUPONS

73%

66%

62%

46%

35%

18%

Source: Our Mobile Planet

Smartphone

ACTIVITIES
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€4bn
approx amount Irish
consumers are expected to
spend online in 2012

This is expected to grow to

€21bn
in 2017
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What will influence future consumer
behaviour?
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Consumer trends in
Ireland
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74%
of Irish cite consumers research
companies & brands online
frequently

Source: Consumer Trends 2012 & Beyond, RedC, 2012
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Irish searches increased 15% year-on-year
(July, 2012)

Source: Google Internal Data, 2012
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Irish mobile search

queries have grown

140%
in the past 18 months

Source: Google Internal Data, 2012
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The average internet user spends approx 5%
of their time online searching

The remaining 95% of their time online is spent consuming

content (social, video, news, email etc.)

Source: Google Internal Data, 2012
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478,000 “horse”

74,000 “pony”

44 Million “horse”
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40,000 “racehorses”

8,000 “riding schools”
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22,000 “Horses for sale”

6,000 “Stallions for sale”

2,000 “how to buy a horse”
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Source: (TNS Infratest, 2011 & eMarketer 2011)
* % of Irish online population

75% of Irish online use YouTube

27% visit YouTube daily
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Make the web work for
you
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Make better
decisions

Win moments
that matter

Make the web work for you

Go bigger,
faster
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Make better
decisions

Win moments
that matter

Make the web work for you

Go bigger,
faster

Win moments
that matter
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GetMobile is a Google-led initiative dedicated to helping
businesses “Get Mobile” by providing them with the tools and
resources they need to make their websites more mobile
friendly.

www.howtogetmo.com



Your Website Should Excite &
Delight

Google Analytics In Real Life - Online Checkout - YouTube



What is Search?



Be Present on Google Search

2
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Google Adwords – Pay Per Click Model

3
0
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Make better
decisions

Win moments
that matter

Make the web work for you

Go bigger,
faster

Make better
decisions



Google keyword tool



Google Trends



Sir Martin Sorrell, Founder, WPP

“50% of advertising spend
works,We just don’t know which
50%”

3
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Google Analytics provides powerful tracking for anyone with a web

presence, large or small.

It's one of the most powerful web analytics solutions on the market -

and it's free for anyone to use.

Executives can learn:

• Which marketing initiatives are most effective
• Accurate website traffic patterns/trends
• Which customer and customer segments are most valuable

Marketing Professionals can learn:

• Where visitors come from and what do they do on the site
• How can the website convert more visitors into customers
• Which keywords resonate with prospects and lead to conversions
• Which online ad or creative is the most effective

Google Analytics - Improve your site &

increase marketing ROI



Use data to see CUSTOMER JOURNEYs

DirectPaid Search

Referral

Organic Search

Display Advertising

Social

Display Advertising

Organic Search

Display Advertising

Paid Search

Paid Search

Paid Search Direct

Social

Display Advertising

Organic Search

Organic Search

Direct

Referral

Online conversion paths are visible within Google Analytics. Tools exist to help visualise this data In order
to help you better understand where your conversions are coming from.
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Make better
decisions

Win moments
that matter

Make the web work for you

Go bigger,
faster

Go bigger,
faster
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SMB’s using web growing 4-8x faster

Businesses online exporting double



Global Market Finder
Global Market Finder is a
tool, that provides data on
volume of search on
keywords in global markets

•Automatically Translate
Keywords

•Shows geographic
distribution, see where
customers are searching for
your product

•Estimate Costs to export
via adwords - provides
guide cost per click (cpc)
bids, allow you forecast
marketing budgets



Takeaways
• Digital is disruptive

• Allow your business to be found

• Win the Moments that Matter

 Search is a database of intentions - Adwords

 Mobile – howtogetmobile.com

• Make data driven decisions

 Google Trends

 Google Analytics

 Keyword Tool

• Go bigger faster - Export & Maximise the Web

 Adwords

 Global Market Finder



• Google Chrome: Julie Deane - YouTube


