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Smartphone

ACTIVITIES

SEARCH

SOCIAL NETWORKING

WATCH VIDEO

READ NEWS/MAGAZINES

USE COUPONS

Source: Our Mobile Planet
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http://www.siliconrepublic.com/business/item/28634-irish-will-spend-21bn/
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Irish searches increased 15 20 year-on-year
(July, 2012)

Source: Google Internal Data, 2012 Google Confidential and Proprietary
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Irish mobile search
gueries have grown

140%

in the past 18 months

Source: Google Internal Data, 2012
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8,000 “riding schools”
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GET YOUR BUSINESS ONLINE. |1 5 FFEE & EASY.
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Mobilise
your site
MOBILE Now.

Google

GetMobile is a Google-led initiative dedicated to helping
businesses “Get Mobile” by providing them with the tools and
resources they need to make their websites more mobile
friendly.

www.howtogetmo.com
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Your Website Should Excite &
Delight

Google Analytics In Real Life - Online Checkout - YouTube




What is Search?

Search is a database of Intentions




Be Present on Google Search

Images Mail Drive Calendar Sites Groups Contacts More -

1
gle Home  irish horses for sale “ ceraward@google.ct
T

Web Images More ~ Search tools

About 9,850,000 resulis (0.25 seconds)

Ads related to irish horses for sale &

Horses For Sale - Horses looking for a new home - ispea.ie
www.ispca.le/horses
Make a difference. Adopt a horse today!

Adopt an Animal Volunteer
Donate Report Animal Cruelty

DSPCA Animal Shelter - Animals looking for a good home
www.dspca.ie/
Help us and adept a rescued animal!

Wet Hospital - Dog Training - Donate today - Found Pets

Horses For Sale in Ireland - DoneDeal.ie
www.donedeal.ieffind/horses/for-sale/lreland/ ~

Find Horses today on DoneDeal.ie. Buy or sell privately, no middle man means a better
deal for you. HorsesFor Sale in Ireland.

AllHorse.ie | Horse Sales | Forums | Horses for Sale in Ireland | Buy ...
www.allhorse.ie/ ~

Horses for sale in Ireland. Buy and sell Irish horses and horse equipment. Horse
Sales, Online, Horse Classifieds Ireland, Northemn Ireland. Horse Videos ...

Horses for Sale - Horse Ads - My Ads - Create an account

Horseabout.com: Horses for sale in Ireland

www.horseabout.com/ -

HORSEABOUT.com - Ireland's premier equine marketing site, based in Northermn
Ireland. BUY and SELL all things hersey! Horses for sale in Ireland and ...



Google Adwords — Pay Per Click Model

GOL)gle Ads IAm... ~ AdTypes -~ Resources ~

New Advertiser

Get started Compare solutions Boost sales Measure & Optimize

Step-by-step starter guide to get your business online

Simply follow these 7 steps to get started with your online advertising with AdWords. Get started with AdWords

During the process, you will need to provide a valid email address and billing information.

."\?\ Thiz step takes:
|

Step 1: Create a login 1-2 min

Step 1: Create a login

Skp 2 Tageta geogriphic To create your AdWords account, you just need to provide a valid

region
.. email address and create your password.
ign i i E-Mail:| Just ente
Step 3: Set your daily budget You can Ithen sign in to your AdWords acccunT; any time to change ai U enter
your settings or see how your ads are performing. Password: Simply choose
Step 4: Control how much you Step-by-step instructions

spend per click on your ad
PR Y ¢ Click on Start now.

Step 5: Create ad(s) » Follow the instructions to enter your email address and choose

a password.
» If you're creating a new Google Account, you'll be asked to verify your email address. You'll receive an
Step 6: Select keywords email from our system with a link to confirm your address. Just click on that link and you'll be ready to
go!
Step 7: Enter billing information * Sign in to your AdWords account at adwords.google.com.

Done! Now your ad should be
running
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Google keyword tool

« Saveal Search terms (1

Keyword
ponies -~

+ Saveal Keyword ideas (56)
Keyword
pony -
ponys -
pony video -
miniature pony -
pony horse -
pony baseball -
pony pictures ~
pony shop ~
my pony club ~
pony club -
ponygames -
pony tack -
pony baseball rules ~
pony clothing -
pony carts ~
miniature pony tack -
horse and pony -
pony hamess ~
pony stuff -

mini pony tack -

Competition

Low

Competition
Low
Low
Low
Medium
Medium
Low
Low
Low
Low
Low
Low
High
Low
High
High
High
Medium
High
Medium
High

Global Monthly Searches 7
5,000,000

Global Monthly Searches »
13,600,000
673,000
110,000
49,500
1,000,000
33,100
49,500
49,500
3,600
301,000
5,400
8,100
1,000
12,100
14,800
260
1,000,000
9,900
1,800

260
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Local Monthly Searches 7
2,240,000

1-500756 [+ H

Local Monthly Searches -
4,080,000
40,500
22,200
22,200
450,000
33,100
27,100
12,100
880
33,100
720
5,400
1,000
4,400
6,600
140
450,000
5,400
1,000
140



Google Trends

Google
Trends

Explore trends

Hot searches

Search terms

I event horses fo
4 Add term

¥ Other comparisons

Limit to
Web Search b
Worldwide b
January 2011 -
November b
2012

All Categories b

Web Search Interest: event horses for sale. Worldwide, Jan 2011 - Nov 2012. 5§ a -

Interest over time

The number 100 represents the peak search interest

Apr 2011 Jul 2011 Ot 2011 Jen 2012 Apr 2012 Jul 2012 Oct 2012

Regional interest (4] E Related terms Top Rising

Mot enough search volume to show results. Mot enough search volume to show results.



“50% of advertising spend
works,We just don’t know which
50%”

Sir Martin Sorrell, Founder, WPP



GOOgle Ana|ytICS - Improve your site &

increase marketing ROI

Google Analytics provides powerful tracking for anyone with a web

presence, large or small.

It's one of the most powerful web analytics solutions on the market -

and it's free for anyone to use.

Executives can learn:

» Which marketing initiatives are most effective
» Accurate website traffic patterns/trends
» Which customer and customer segments are most valuable

Marketing Professionals can learn:

» Where visitors come from and what do they do on the site

» How can the website convert more visitors into customers

» Which keywords resonate with prospects and lead to conversions
» Which online ad or creative is the most effective
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Use data to see CUSTOMER JOURNEYs

Top Conversion Paths Apr 30, 2011 - May 30, 2011 ~
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SMB’s using web growing 4-8x faster

Businesses online exporting double




Global Market Finder

Global Market Finder is a
tool, that provides data on
volume of search on
keywords in global markets

® Automatically Translate
Keywords

®Shows geographic
distribution, see where
customers are searching for
your product

®Estimate Costs to export
via adwords - provides
guide cost per click (cpc)
bids, allow you forecast
marketing budgets

(Google Global Market Finder (i

Your business Search terms Filter

Select your location: [ United States A Keyword(s). e ;|

Select your language: | English N ’ Leam more about global markats

Enter one keyword per line @

Type the characters you seg in the picture below.

g

Letters are not case-sensitive

|ﬂnd opportunity |

Find your global AdWords opportunity.

With Geogle Global Market Finder, you can find oppertunities to reach over 1.9 billion customers around the world.

Go global now
Automatically translate keywords into your customers' language.

=) Geographic distribution
= See where customers are searching for your product, from Albania to Zimbabwe or anywhere in between,

. Estimate cost
Make the most out of your ad budget by comparing cost estimates across languages and locations

Leam more about AdWords for Global Advertisers »

@ 2010 Gonale - Contaet s - Heln - Privacy Policy - Send us feadhack



Takeaways

Digital is disruptive
Allow your business to be found

Win the Moments that Matter
= Search is a database of intentions - Adwords
= Mobile — howtogetmobile.com

Make data driven decisions
= Google Trends
= Google Analytics
= Keyword Tool

Go bigger faster - Export & Maximise the Web
= Adwords
» Global Market Finder



® Google Chrome: Julie Deane - YouTube




