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Objectives

• Farmers main goals for his/ her farm business

• Achievements in the farming year which gave
farmers most satisfaction

• The factors that influence these goals and
achievements

• Farming practises undertaken on a daily basis
that gave farmers most personal satisfaction

Methodology:

• Questionnaires (n=35)

• 2° data (eProfit Monitor
Reports 2016)

• Case Study Interviews
(n=3)
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Key findings
• Average age: 43 years (Range: 23-56 years)

• 69% married
• 72% children (61% children <18 years)
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Key findings…

✓Stage of life

➢ Early in life

➢Late in life

✓Education and career choice

➢ New generation vs. Older generation

➢Opportunities available

‘If I was a young
person in my 20’s

now I don’t know if I
would go farming

full time’

‘I worked in the city
for 15 years but
always knew I

wanted to come back
to farm’

‘Too much work is
worse than not
enough money’

‘my children won’t
remember Daddy for

working day and night
but will remember the
holidays and the days

out’.



Conclusion

✓Stage in farmers life huge influence

✓Recognise these changes in motivations between the
young and older farmers and

✓Disseminate relevant information accordingly

✓Individualistic approach towards disseminating
information

✓Cycle may change in the future



Thank you for your attention!
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