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Who would be interested in this information?

How does this information influence their views of
and attitudes towards beef?

How can we use this information to benefit the

Irish beef industry?

What do we need to do next?

3 short activities
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Activity 1 A

Identification of key stakeholders
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Working in pairs: Influence

= How does this information influence ke
stakeholders views on and attitudes
towards beef?

= 3 predefined stakeholders/pair

= Consider each stakeholder for approx. 3
minutes

= Use post-its and stick on A4 page for each
persona
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Influence of Information on
stakeholders (3)

Work In pairs

Record on post-its and
place onto each persona
on the sheets provided
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Feedback
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Table work: Challenges

= Select one of the personas from the set of 3

= What is hindering or preventing your persona
from receiving this information?

= Record on A4 “Challenges and Solutions™ —
nlease ensure to record the name of the
nersona
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Solutions

= Keep the same persona

= |dentify solutions to the potential challenges
In iInformation sharing

= Record on A4 “Challenges and Solutions”
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Feedback
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Final exercise

* Individual
= Note on post-it and stick to flip chart

= How did this information influence
your views and attitudes on beef?
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School’s out!

Thank you all very much
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